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#sub X Avg.sales price X (1 — Unsub rate) x CAC
All Subscribers
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Costs Sum — Used Content sum
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#Sales from Emails
All Subscribers
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Organic Serach Budget
Paid Traf fic
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Content Marketing Costs

Content Marketing Leads
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Paid Search Budget X Organic Search Traffic

Paid Search Traf fic
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%Leads from CM Costs X Avg. Lead Conversion Rate

X Avg. Sales Price
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Online Share of Organic Search Traf fic
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Website ad budget
Ad driven Traffic ¥ Voo
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Content Formula : 10 steps to develop your content formula
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