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' piping24.ir COMPARE Jan 2019

Total Visits @ Engagement

3 [0 On desktop & mobile web, in the last 6 months
Total Visits 64'335
(J Avg. Visit Duration 00:03:01
= Pages per Visit 1.97
¥ Bounce Rate 54.96%

Similarweb 5 culw glbyasli - A JSb

B piping24.ir COMPARE Jan 2019

< > 93. 94%

100.00% Organic 0% Paid
Top 5 Organic keywords Top 5 Paid keywords
Out of 224: ®
A ) 5 ga 350 Caa 5.87%
Glaapnds gl gaalgday 5.87%
A ) g5 ga dd gl s ga i 5.87% Q
My K g 3.52%
S ) Gl 8 alass 2.99%
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Organic Research
Backlinks
Advertising Research
PLA Research [
Display Advertising

Traffic Analytics

Ranks
Domain vs. Domain
Charts
Keyword Analytics
Projects
Marketing Insights
Gap Analysis
Topic Research X
SEO Content Template
SEO Writing Assistant LIl
Lead Generation Tool
Listing Management X
CPC Map 1

My Reports

g

® ORGANIC SEARCH

1 6 5 TRAFFIC

SEMrush Rank 2.2M
Keywords 56 2%
Traffic Cost $0

ORGANIC KEYWORDS

B
W ar
W mosiLE-Us
. NL

OTHER

w22l ©ldec -Action

Piping24.ir colw (g9) 03 ol (gloSuSh (uw)y

® PAID SEARCH

0 TRAFFIC

Keywords 0
Traffic Cost $0

Paid search data not found

IS w)p 3)90

Colw goiw (@

SIS Olals e

v

© BACKLINKS

4.8 K TOTAL BACKLINKS

Referring Domains

Referring IPs

©® ORGANIC ®PAID @ notes ~

® DISPLAY ADVERTISING

0 TOTALADS

72 Publishers

92 Advertisers

1M 6M 1Y

2Y AllTime

TOP ORGANIC KEYWORDS (56)

Keyword

Pos. Volume CPC(USD)  Traffic, %
1 90 0.00 25.45

1 70 0.00 19.39

1 40 0.00 10.90

1 30 0.00 8.48

1 30 0.00 8.48

ORGANIC POSITION DISTRIBUTION

(SEMrush) s.ii,g#glg Colw gaals Glals - 1o Y
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Traffic Overview

Traffic Sources

Geo Distribution

Destination Sites  Subdomains

S L) L colw SL8l)T dwplio

@ piping24.ir X || @ khedmatazma.c... X achareh.ir X || ® pinwork.com X || ® ostadkar.pro X

Domain Visits Unique Visitors Pages / Visit Avg. Visit Duration Bounce Rate Traffic Rank

@ piping24.ir 114K +21.70% 94.4K +24.69% 1.53 -4.17% 08:42 +43.80% 72.51% +3.56% 353,304 125,682 50

@ khedmatazma.com 38.8K +9.88% 319K  +7.49% 1.55 +19.44% 01:33 -34.04% 78.83% -1.72% 810,750 410,276 50
achareh.ir 104K  +0.45% 748K -4.88% 7.61 -16.43% 06:12 +14.81% 58.58% -4.82% 379,899 128,335 )

® pinwork.com 505 505 1.00 00:00 100.00% 12,733,873 )

© ostadkar.pro 352K +74.29% 257.1K +88.28% 2.70 -30.96% 03:27 -52.74% 72.66% +9.39% 143,276 163,063 )

400K

300K

200K

Visits

100K

Aug 18

Unique Visitors

Avg. Visit Duration | Bounce Rate

55 All devices

Sep 18

piping24.ir khedmatazma.com achareh.ir

A

pinwork.com

P

YF b L

et

6M 12M  AllTime

—

Oct18

ostadkar.pro

v

Qline 9 S35 b culw Sadly5 dunlio - IV b

Nov 18
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SeoSiteCheckup Score:

https://www.piping24.ir  ~

M Passed Checks B Failed Checks B Warnings
40

36

30

ut of 100 1 20

10
10 -
~* Improve Your Score - :
0  E—
B3 Email ‘ & PDF www.piping24.ir

b HB5 51 colw (goiw jlaiol - IV S

colw (518 (59w > HBi0 d)lg0

= 277 0}
Meta Title

..,,9_;> Meta Description
99:‘> (GSERP) Google Search Results Preview

Keyword Usage -
—_m
__-

Robots.txt
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39290 Sitemap

Lo Broken Links Test
392900 Image Alt tags \

Lo Favicon Test
Lo JSErrorTest \

STy Social Media Test
Lo HTML Page size

—

Lo GZip Compression

——

Cache Test

-C
%
=

Image Cache

L9>
Lo JS Cache Y
Lo CSS Cache Y

tI

CSS Minification

o
% .

URL Redirect Y
I O T
39290 HTTPS
Lo Mobile Responsibility
STy Structured Data W
Y Nonindex tags v
Lo Nofollow Tags = -
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GTmetI’IX Features Resources Blog GTmetrix PRO

Latest Performance Report for:
http://piping24.ir/

Report generated: Sun, Feb 17, 2019, 8:12 AM -0800 @ Lo MR g
Test Server Region: I+l Vancouver, Canada
Using: @ Chrome (Desktop) 62.0.3202.94, PageSpeed 1.15-

atl, YSlow 31.8
Performance Scores Page Details
PageSpeed Score YSlow Score Fully Loaded Time Total Page Size Requests

D(65%)*  D(60%) 455~  098MB~ 58+
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Enter your Instagram Username
Piping24ir |Q

See Full Audience Demographic

791

Visit Profile
Estimated Earnings Per Post
CommiR | $255 - $42.5
] - :

Engagement Rate

42 2.99%

|

* This estimate Is based on your 12 most recent posts
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